
​The Song:​​The moniker originated from the 1942 hit​​song​​"Rosie the Riveter"​​by Redd​
​Evans and John Jacob Loeb, which celebrated a patriotic and industrious female​
​assembly-line worker.​

​The Westinghouse Poster:​​Artist J. Howard Miller created​​the famous "We Can Do It!"​
​poster for Westinghouse Electric in 1943. Though highly recognizable today as Rosie, it was​
​originally just a morale-boosting factory sign and wasn't widely known until the 1980s.​

​Illustrator Norman Rockwell painted the original official "Rosie the Riveter" for the May 29,​
​1943, cover of​​The Saturday Evening Post​​. It featured​​a robust woman eating lunch with a​
​rivet gun in her lap.​

​Rosie the Riveter symbolizes female empowerment and the push for workplace equality.​
​However, following the end of the war, many of these women were laid off to make room for​
​returning male veterans.​

​https://www.nationalww2museum.org/war/articles/rosie-riveter-women-war-workers-wwii-ho​
​me-front​

​https://en.wikipedia.org/wiki/We_Can_Do_It​​!​

​In 1982, the "We Can Do It!" poster was reproduced in a magazine article, "Poster​
​Art for Patriotism's Sake", a​​Washington Post Magazine​​article about posters in the​
​collection of the​​National Archives​​.​​[21]​

​Smithsonian​​magazine put the image on its cover in​​March 1994, to invite the viewer​
​to read a featured article about wartime posters.​

https://www.nationalww2museum.org/war/articles/rosie-riveter-women-war-workers-wwii-home-front
https://www.nationalww2museum.org/war/articles/rosie-riveter-women-war-workers-wwii-home-front
https://en.wikipedia.org/wiki/We_Can_Do_It
https://en.wikipedia.org/wiki/The_Washington_Post
https://en.wikipedia.org/wiki/National_Archives_and_Records_Administration
https://en.wikipedia.org/wiki/We_Can_Do_It!#cite_note-21
https://en.wikipedia.org/wiki/Smithsonian_(magazine)
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​A second drag on women’s wages, besides direct discrimination, is the indirect​
​discrimination that comes from our society undervaluing so-called women’s work – almost​
​half of the wage gap is due to this entrenched occupational segregation, with traditional​
​women’s jobs paying less than men’s jobs, even with comparable education and skills.​

​Occupations after WWII: The legacy of Rosie the Riveter ‘​

​WWII led to the largest manpower mobilization in U.S. history, with more than 15 million men​
​serving in the Armed Forces. Moreover, the U.S. was a major provider of armaments, ships​
​and airplanes, thus increasing the demand for man ufacturing jobs throughout the war. As a​
​result, women were drawn to the labor market in large numbers and into occu pations that​
​were historically dominated by men.​

​Many women interrupted their studies to take positions in blue-collar sectors, thus forgoing​
​education and work experience in more desirable occupations (Jaworski, 2014) while​
​building experience in occupations not normally available to them.​

​During the war over two-thirds of high-school age women in the labor force were not​
​attending school, interrupting edu cation that could have led to higher wages in white-collar​
​occupations​

​Rosie the Riveter: A Training Perspective​
​Two years later, in July 1939, a bill was introduced in the Illinois state legislature prohibiting​
​married women from working in business or industry if their husbands earned more than​
​$1,600 a year, and 67 percent of the nation said they favored such a law​



​the Women in War Industries report advised that “a few companies have expressed the​
​opinion that women new to industry may develop self-confidence and learn the job more​
​quickly if their instructor is a woman”​

​https://en.wikipedia.org/wiki/Rosie_the_Riveter​

​The name "Rosie the Riveter"​​originated from a popular​​1942 song​​written by Redd​
​Evans and John Jacob Loeb​​. The name was chosen simply​​for its alliterative appeal and​
​the song told the story of an inspiring assembly-line worker supporting the troops during​
​World War II​

​Norman Rockwell's 1943 painting​​for the​​Saturday Evening​​Post​​: This illustration​
​depicted a muscular woman with "Rosie" written on her lunchbox, which was the first highly​
​publicized visual representation of the name​

​2  VISUAL RHETORIC REPRESENTING ROSIE THE RIVETER:​
​MYTH AND MISCONCEPTION IN J. HOWARD MILLER’S “WE​
​CAN DO IT!” POSTE​

​The essay concludes that, when con sidered in its original context, the “We Can Do It!”​
​poster was not nearly as empowering of home-front women as it might seem to more recent​
​viewers.​

https://en.wikipedia.org/wiki/Rosie_the_Riveter
https://en.wikipedia.org/wiki/Rosie_the_Riveter
https://www.dol.gov/general/laborday/history-rosie


​They were almost always paid less than men for equal work and, near the end of the war,​
​they experienced tremendous pressure to return their jobs to war veterans. Most of these​
​women were not married housewives. Instead, they were single women who were already​
​working at lower-paying jobs and who entered the factories primarily to increase their​
​salaries.​

​It is the legend’s primary visual symbol in our time, even though during World War II it was​
​overshadowed by Norman Rockwell’s Saturday Evening Post cover a few months later in​
​May 1943. Rockwell’s painting may have been inspired by a popular tune entitled “Rosie the​
​Riveter,” written by Redd Evans and John Jacob Loeb and sung on national radio networks​
​in 1942 by Kay Kyser. It was a nationwide radio hit, whose lyrics provided a cultural​
​backdrop for both visual works.11​

​Miller’s version of Rosie is now available throughout U.S. popular culture on everything from​
​coffee cups and facial tissue wrappers to mouse pads and aprons.​

​The second misconception is that Miller’s poster was commissioned, issued, or circulated by​
​the U.S. government. It actually was a commissioned Westinghouse production.​

​the San Francisco Chronicle added recently that “Rosie the Riveter was a popular icon,​
​whose slogan, ‘We Can Do It!’ helped mobilize millions of American women to replace the​
​men who left to fight in battle.” (they said a lie) ( it was in the buildings of production)​

​the War Production Board decided to hold a poster contest among the thousands of​
​labor-management committees on the home front.​

​None of Miller’s posters (there were eight entered in the contest) was named in the​
​newspaper’s account, and none were pictured​







​Valentin Brown, "We All Can Do It!", 2013​

https://www.researchgate.net/figure/Valentin-Brown-We-All-Can-Do-It-2013-Source-tumblr-intersectionalism_fig1_364698977






​https://www.lunchbox.com/products/rosie-the-riveter-lunch-box?srsltid=AfmBOoq6wY36N_5​
​zXJmdCnay3EEABrAEn0SMgUkBs-p0f2KfPcxusQd6​

https://www.lunchbox.com/products/rosie-the-riveter-lunch-box?srsltid=AfmBOoq6wY36N_5zXJmdCnay3EEABrAEn0SMgUkBs-p0f2KfPcxusQd6
https://www.lunchbox.com/products/rosie-the-riveter-lunch-box?srsltid=AfmBOoq6wY36N_5zXJmdCnay3EEABrAEn0SMgUkBs-p0f2KfPcxusQd6

